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ѿ  2015 ῤ ҍ№  

ῤ ҉ Ὲ ᴪ ԊⱵ Ὲ ῤ └ᵣ

ᴇ ῒ̆ ԍ׆ ȁ ᴇҍ Ḇ҉ Ὲ ῤ

└ ’ ̆ ῤ └ ̆Ḇ ҉ Ὲ ῤ └ᵣ Ȃ 

ѿȁῤ ᵣ ’ ҍ№  

2011 ҉ Ὲ ῤ └ Ҋץ̂ ľῤ Ŀ̃ ѿҩ

̆῍ 38 ΐ ├ȁ ҙⱵ ᴪ ԊⱵ Ҋץ̂ ľԊⱵ Ŀ̃

҉ Ὲ ῤ ̆ ₮ΐԅ 230ᴍῤ ̕ 2016 4 30

̆῍ 40 ԊⱵ ҹ 1457 ҉ Ὲ ₮ΐԅ 2015 ῤ └ ̆

҉ Ὲ 50.77%Ȃ 

Ҋ׆ 1.1Ҭ ץ ₮̆2011-2015 ̆ԊⱵ ҹ҉ Ὲ ₮ΐῤ

҉ ̆ל ԍ 2011 ̆ῤ ⱴ

ԅ 1227ᴍȂ 

 

1.1 2011-2015 ҉ Ὲ ῤ  

ԋȁ ῤ ’ №  

2016 4 30 ̆₮ΐῤ 1457 ҉ Ὲ Ҭ̆ Һ

҉ Ὲ ῍ 969 ̆ ҉ Ὲ 88.09%̕ Һ ҉ Ὲ
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῍ 435ᴍῤ ̆ ҉ Ὲ 91%̕ Ҭ ᴑҙ῍

46ᴍ̆ ҹ 5.85%̕ ⇔ҙ Ὲ ֽ 7ᴍ̆ ֽҹ 1.38%Ȃΐᵣ ’ Ҋ

1.1 Ȃ 

1.1 2015 ῤ  

ҏᾮῳᶑ 

ṳѭῳ 

(1100)  

┼ṳѭῳ 

(478)  

ѦṆῳ 

(786)  

ֲѝῳ 

(506)  

ἶ ừ֙ ἶ  ῾ἶ  ἶ  ῾ἶ  ἶ  ῾ἶ  ἶ  ῾ἶ  

ᾭ  969 131 435 43 46 740 7 499 

ᴉ―ᶒ‾ ⅝ӕ 88.09% 11.91% 91.00% 9.00% 5.85% 94.15% 1.38% 98.62% 

׆ 1.1Ҭ ץ ҉ץ₮̆85% Һ ҉ Ὲ

ῤ ғ̆ Һ ԍ Һ ȂҬ ⇔ҙ ҉ Ὲ

ῤ ᶛ Ҍ 6%̆ ᶛ ᵞ ӊѿ

└ ңҩ ҉ Ὲ ῤ └ ᵬ̆ ңҩ ҉

Ὲ ῤ ԊⱵ ῤ └ Ȃ 

1ȁ2015 ҍ 2014 ῤ ’  

ױ 2014-2015 ҉ Ὲ ῤ ’ ̆

⅞№̂ 1.2̃ Ȃ׆ 1.2Ҭ ץ ₮̆ҍ 2014 ̆Һ ҉ Ὲ

ῤ ᶛ Ҋ ̆ל Һ Һ №≢ 2014

90.19% 97.08%Ҋ 2015 88.09% 91%̕ Ҭ ⇔ҙ ҉ Ὲ

ᶛ↕₮ ԅ Ҋ ̆ 5.88% 1.75% 5.85% 1.38%Ȃ 
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1.2 2014-2015 ҉ Ὲ ῤ ᶛ 

2ȁ2014-2015 ҍ҉ Ὲ  

ױ 2014-2015 ҉ Ὲ ῤ ҍ҉ Ὲ

’ ̆ ⅞№̂ 1.2̃ Ȃ׆ 1.2Ҭ ץ ₮̆

҉ Ὲ ̆ 2016 4 30 ̆ Һ ̆ῒז ҉ Ὲ

 2014 ⱴ̕ ̆ Һ ҉ Ὲ 50 ̆

ῤ 22ᴍ̆ ᵞԍ҉ Ὲ ̕

Һ ҉ Ὲ ⁞ 2 ̆ ῤ ⁞ ԅ 37ᴍ̕Ҭ ҉ Ὲ

ⱴ 57 ̆ῒ ῤ ֽ ⱴ 2ᴍ̕⇔ҙ ҉ Ὲ ⱴ 50 ̆

ῤ ⁞ 1ᴍȂ 

1.2 2014-2015 ҉ Ὲ ῒ ῤ  

2014 Ẉ-2015 Ẉ 

ῳᶑ 
ѕṳԆᴺᾎ ᶬ ֘ ἓ ἒᵒᾎ ᶬ ֘ 

ṴѮ― 50 22 

▄ṴѮ― -2 -31 

ѧṇ― 57 2 

ֳў― 50 -1 

׆ 1.2Ҭ ױ ץ ₮̆ Һ Ҭ ҉̆ ҉ Ὲ

0.00%

20.00%

40.00%

60.00%

80.00%

100.00%

Һ Һ Ҭ ⇔ҙ

90.19%
97.08%

5.88% 1.75%

88.09% 91.00%

5.85%
1.38%

2014 2015



҉ Ḥ Ḥ Ὲ                      2015 ҉ Ὲ ῤ └ ҍ№  

4 

ԅῤ ̆ Һ ҉ Ὲ ῤ

’ Ȃ 
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ԋ  2015 ῤ ҍ№  

ῤ ԍ ᴇᴑҙῤ └ ȁᾟ№ ȁ

̆ ԊⱵ ῤ ’ Ȃ ̆ῤ

҉ Ὲ Ḥ ׆̆ ҉ Ὲ Ȃ 

ѿȁῤ ᵣ ’ 

ῤ №ҹң ̔ ‰ ̂ Ḡ ̃

‰ ̆ ‰ ȁ Ԋ Ḡ

҈ Ȃ 

2015 ̆ ҉ Ὲ ₮ΐ 1534ᴍῤ Ҭ̆ Ḡ

῍ 1367ᴍ̆ ῤ 93.82%̕ Ԋ Ḡ

῍ 74ᴍ̆ ҹ 5.08%̕ ῍ 16ᴍ̆ ҹ 1.1%̕

0ᴍ̆ ҹ 0.00%Ȃΐᵣ Ҋ 2.1Ȃ 

2.1 2015 ҉ Ὲ ῤ  

ổ ᶙ ᾢӟꜜổ  

 ֜Ԓὔḫ ổ  

ᴿ  ṽẵ ҅  ײַ₡

ᾢӟꜜổ  
ᵊḦổ  ᾢ←ᴦ ổ  

ᾭ  1367 74 16 0 1457 

ᴉ⅝ 93.82% 5.08% 1.1% 0.00% 100% 

1ȁ №  

ױ 2011-2015 ῤ ̂ 2.1 Ȃ̃׆ 2.1Ҭ

ץ ₮̆ῤ ҹ Ḡ ҉ Ὲ ҉ ᴨ̆ל

2011 225 ҉ 2015 1367 ̆ ҉ ᵖῒ̆ל

97.83%Ҋ 93.82%̕ ̆ ‰ ῤ 5 ᴍ҉

90ᴍ̆ 2.17%҉ 6.18%Ȃ 
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ԊⱵ ҉ Ὲ ῤ ̆ ԊⱵ

Ὲ ҙⱵ ῀ԅ ҍ Ȃ Ҭ̆ ԊⱵ ῤ └

Ҍ ⱴ ȁ Ὲ ’ԅ Ҍ ῀̆ ᴪ ꜛῈ

Ҍ Ȃ ̆ ң҈ ץ ᴑҙ ҳ

̆ ӊᴑҙ ῤ └ Ӟ ̆ Ҭ₮ ԅ

̆ Ӟ ѿ ҉ Ȃ 

 

2.1 ҉ Ὲ ῤ ̂2011-2015 ̃ 

2ȁ №  

ױ 2015 ῤ ̆ ⅞№̂ 2.2 Ȃ̃

׆ 2.2Ҭ ץ ₮̆ Һ ҉ Ḡ ȁ Ԋ Ḡ

ῤ ҹ ̆№≢ ⌠ 912ᴍȁ48ᴍȁ9ᴍ̕ Һ ҉

Ḡ ȁ Ԋ Ḡ ῤ ֽ ԍ Һ ̆

№≢ҹ 404ᴍȁ24ᴍ 7ᴍ̕Ҭ ֽ 44ᴍ ‰ Ḡ ̆ 2ᴍ

Ԋ Ḡ ⇔̆ҙ ‰ Ḡ ֽҹ 7ᴍ̆ ғ ῒזῤ

└ ̆ ԍԊⱵ ҹҬ ⇔ҙ Ὲ ₮ΐ Һ

ῤ └ Ȃ 

ῤ׆ ᶛ ̆ 2.3̆ Һ Ҭ 5.58% ҉ Ὲ
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₮ΐԅ ‰ῤ ̆ Һ 5.39% ҉ Ὲ ₮ΐ ‰ῤ

̆Ҭ Ҭ ‰ῤ ᶛҹ 2.27%̆ ⇔ҙ Ҭ ‰

ᶛ ⌠ԅ 100%Ȃ 

 

2.2 2015 ῤ  

 

 

 ‰ ᶛ     ‰ ᶛ 

2.3 2015 ῤ ‰ ҍ  
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